
About Synovate Travel & Leisure

ÅSynovate is a global business intelligence and research 

firm with offices in more than 50 countries worldwide

o Synovateôs Travel and Leisure practice serves the airlines, 

hospitality, cruise, vacation ownership, and tourism/destination 

marketing, sectors of the industry.

ÅIn 2008, Synovate provided data based - on interviews 

with 4,009 timeshare owners - for AIFôs 2008 Timeshare 

Owner Profile report and has conducted several other 

surveys among timeshare owners.

ÅTo inform todayôs presentation, we conducted a survey 

last month among a robust sample of 1,778 timeshare 

owners who are members of our nationally 

representative online consumer panel. 



Who is the ñagingò population?

ÅBoomers (age 45+) do not think of themselves as aged 

or aging, and strive to appear and feel young.

ÅYounger boomers are dealing with realities of aging 

parents and many have children in the home as well.

ÅWhat does ñretirementò really mean?  It is elusive to 

older boomers, both in mind and bank accountð

retirement for the boomer generation will be very 

different from that of their parents.

ÅStill, the first Boomers turned 62 last year and can begin 

collecting Social Security payments (although many will 

delay)

ÅSigns point to older boomers easing into life without

a 9-5 job, rather than making an abrupt halt



Impacts on Leisure Travel

Å67% of leisure travelers today are age 45+

o They are larger % of adult population and they higher incomes

o Majority of 45+ leisure travelers take only 1-4 trips per year; 

many are still working, only a few are commencing retirement.

ÅIn the past year, only 23% of boomers have taken a trip 

with children younger than age 18.  

o 49% of Generation X have.

ÅHowever, with the Gen Xôs population being smaller 

compared to Boomers, we anticipate the volume of 

family travel will soften.

Åé.as Boomers are replacing the theme park vacation 

with trips including luxury and gaming casino

o Consistent with 2008 and 2010 data.



Consumer Population (age 25+) by Generation  

Majority of consumer buying power currently lies with 

Boomers, as Gen X has not yet reached peak earning 

years.
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Timeshare Ownership By Age

The majority of timeshare owners are age 45 or older.
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